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Glasgow City Gouncil serves up
healtny eating message to city’s
children using ONELAN

digital signage

Over recent years, Glasgow City Council has been spear-
neading a healthy eating campaign throughout the
secondary schools under its jurisdiction

Starting back in 1996, phase one of the campaign, known
as Fuel Zone, saw the refurbishment of dining halls to create
a vibrant, colourful environment that offered menus to suit the
tastes of Glasgow’s students. Phase two focused on the
promotion of healthy eating, with new menus introduced and
an innovative web based points reward scheme, where pupils
accumulate points for healthy eating and exchange them
online for rewards such as iPods and cinema tickets.

As part of the overall programme, Glasgow’s Head of ICT
and Marketing Brendan Murphy was looking for an
effective way to promote healthy eating messages to the

students at the point where the food was being served, whilst
also creating a more attractive and interesting lunch
environment with the addition of music videos and
newscasts. The same information needed to be
simultaneously available across 29 schools. Crucially, the
method of communication needed to be complementary to
the other elements of the campaign and therefore demanded
the use of the latest technology available.

Brendan brought in Scotsys to advise him on the best way
to achieve his communication objectives. Scotsys are a major
reseller of technology equipment into schools, and a fully







